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Preface

This Standard was prepared by the Standards Australia Committee MB-005, Market Research to
supersede AS ISO 20252:2018, Market, opinion and social research — Vocabulary and service requirements
and AS ISO 26362—2009, Access panels in market, opinion and social research — Vocabulary and service
requirements.

The objective of this Standard is to establish the terms, definitions and service requirements for
service providers conducting market, opinion and social research, including insights and data analytics
(hereinafter referred to as “service providers”).

Non-market research activities, such as direct marketing, are outside the scope of this document.

This Standard is identical with, and has been reproduced from, ISO 20252:2019, Market, opiriot: and
social research, including insights and data analytics — Vocabulary and service requirementr.

As this document has been reproduced from an International Standard, a full point substi:utes for a
comma when referring to a decimal marker.

Australian or Australian/New Zealand Standards that are identical adoptio.s of international
normative references may be used interchangeably. Refer to the online catalog e for information on
specific Standards.

The terms “normative” and “informative” are used in Standards to define the application of the
appendices or annexes to which they apply. A “normative” appendix o “2=nex is an integral part of a
Standard, whereas an “informative” appendix or annex is only for ‘nrorn.ation and guidance.

© Standards Australia Limited 2019
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Foreword

ISO (the International Organization for Standardization) is a worldwide federation of national standards
bodies (ISO member bodies). The work of preparing International Standards is normally carried out
through ISO technical committees. Each member body interested in a subject for which a technical
committee has been established has the right to be represented on that committee. International
organizations, governmental and non-governmental, in liaison with ISO, also take part in the work.
ISO collaborates closely with the International Electrotechnical Commission (IEC) on all matters of
electrotechnical standardization.

The procedures used to develop this document and those intended for its further maintenance are
described in the ISO/IEC Directives, Part 1. In particular, the different approval criteria needed fo. the
different types of ISO documents should be noted. This document was drafted in accordance wich ti.2
editorial rules of the ISO/IEC Directives, Part 2 (see www.iso.org/directives).

Attention is drawn to the possibility that some of the elements of this document may be 1. suuject of
patent rights. ISO shall not be held responsible for identifying any or all such patent rights. Details of
any patent rights identified during the development of the document will be in the Intrcduction and/or
on the ISO list of patent declarations received (see www.iso.org/patents).

Any trade name used in this document is information given for the conveniri.ze ¢“users and does not
constitute an endorsement.

For an explanation of the voluntary nature of standards, the mcaning of ISO specific terms and
expressions related to conformity assessment, as well as inform~tio. about ISO's adherence to the
World Trade Organization (WTO) principles in the Technica! Bcrries to Trade (TBT) see www.iso
.org/iso/foreword.html.

This document was prepared by Technical Committee ISO' TC 225, Market, opinion and social research.

This third edition cancels and replaces the second edition (ISO 20252:2012), which has been technically
revised, and I1SO 26362:2009 whose technical content has been included in this document. The main
changes to the previous edition are as follows:

— the document has been completely r:structured, with a core clause (Clause 4) applicable to all
service providers, regardless of methodoi giczprovided, and six separate annexes (Annexes A to F),
each covering requirements relating to o.xe o the globally-recognized research methodologies;

— Clause 3 has been updated

— technical content has bu=n updated to reflect new or modified research practices and new
content has been added to £nncx A and Annex D.

Any feedback or questi~ns on 11xis document should be directed to the user’s national standards body. A
complete listing ~f tl. 2se vodies can be found at www.iso.org/members.html.

© Standards Australia Limited 2019
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Introduction

The principal objective of international standardization within the market, opinion and social research
(henceforth referred to as “research”) is the facilitation of global and consistent industry standards
applicable to different national and regional markets. The intent of this document is to follow a structure
to ensure that its implementation leads to continual improvement of research and to harmonize other
national standards and industry codes already available.

With the emergence and general acceptance of online samples for market, opinion and social resear b,
a primary source of online samples, online access panels, have evolved in their use and have \ee.:
augmented with other online sample sources. ISO 26362:2009 has been withdrawn and incorpcza-ed
into this document which now covers access panels, both online and offline.

The research business core framework is established and documented as Clause 4 of this document.
The normative annexes provide the specific framework for various globally ecconiz »d research
methodologies. The service provider can align their practices to the requirements as staicd within each
annex in order to attest conformity to the particular research methodology or finctious.

The intent is to apply the requirements specified in Clause 4 as the mandawc: v framework for any
attestation by a service provider conforming with this document, supported v at least one annex. The
structure and scope of this document does not permit any attestatiri.to ttis document without also
meeting the requirements of at least one annex.

Regardless of whether a business undertakes research actisities as an in-house or outsourced
function, the service provider is ultimately responsible for e :suring that research activities meet
the requirements of this document. Therefore, the scepe « nd houndaries of the applicable disciplines
need to be reflected in the statement of applicabilit = (S0A), including the annexes with management
processes in place to ensure the requirements of this d¢ ~unient are met.

Any claim of attestation will state clearly and u~»2:nbiguously which annexes conform with this
document. The long-term aim is that businesses will attest the majority, if not all, of their research
activities to this document.

© Standards Australia Limited 2019
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1 AS1S0 20252:2019

Australian Standard®

Market, opinion and social research, including insights and data analytics
— Vocabulary and service requirements

1 Scope

This document establishes terms, definitions and service requirements for service providers conducting
market, opinion and social research, including insights and data analytics (hereinafter referred to as
“service providers”).

Non-market research activities, such as direct marketing, are outside the scope of this docriment.

2 Normative references

There are no normative references in this document.

3 Terms and definitions
For the purposes of this document, the following terms and definitionz~op’
ISO and IEC maintain terminological databases for use in standardizat.>:1 at the following addresses:

— ISO Online browsing platform: available at https://www.isc ,ig/obp

— IEC Electropedia: available at http://www.electropedic ors,/

31

access panel

sample (3.86) database of potential participants (3.6=) who declare that they will cooperate for future
data collection if selected

Note 1 to entry: This does not include cc¢ntinucasly reporting panels (e.g. TV-rating panels) or re-contact
databases (asking for permission for folle w- .ps).

3.2
accuracy
degree of closeness betweer. e escimate and the agreed parameter value

3.3

active panel membr::

panel member (3.61) whe, within the last 12 months, has participated in at least one research study if
requested, updated the 'r profile data, or registered to join the access panel (3.1)

3.4
ad impressicn
display »f an advertisement on a device

*5
aigorichm
Lrocess or set of rules to be followed in calculations or other problem solving operations

3.6

anonymize

remove, obscure, aggregate or alter identifiers with the aim of preventing the identification of
individuals to whom data originally related

3.7
appraisal
process of monitoring the competency of an individual or group of individuals in carrying out their work

© Standards Australia Limited 2019
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